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PRESENTS:

BYCspring - May 4-6'", 2012




Presenter Application

DEADLINE FOR SUBMISSION IS DECEMBER 31st, 2011

Please send completed forms to:  Jane@empvt.com .

Burlington Yoga Conference is an annual event growing in size and scope. We’re dedicated to providing top-notch instruction for our students and would love to consider your workshop proposal.  We will contact you shortly.  

APPLICANT’S NAME:

PRESENTER’S NAME:

(if different than the applicant)

CO-PRESENTER’S NAME:

ADDRESS:

CITY:  STATE:

ZIP CODE: COUNTRY:

PHONE NUMBER (with area code): 

EMAIL ADDRESS: 

WEBSITE(S):


Possible class topics/descriptions, keynote topics or proposed special events: 150 words or less. 
Have you ever taught this workshop before? If so, where, when, and how many students attended?

What is your personal yoga biography:  

Please list your level of certification and where and when you were trained.

Previous conference teaching experience:  

Connections to our current presenter roster:

Do you currently teach yoga classes? How often, where and when? Please provide information on any upcoming Burlington Area classes we might attend in order to experience your teaching first hand (times, locations): 


PROGRAM OBJECTIVES & GOAL:   As a result of taking this workshop, the program participant will (list three (3) objectives):
1.
2.
3.
WHO IS THE WORKSHOP SUITABLE FOR?: Please check as many as applicable.

☐ Beginner’s ☐ Intermediate ☐ Advanced ☐ Teachers 
Please indicate what students will be doing physically in the workshop and who you recommend it for.:
ROOM & PROP PREFERENCE: Please indicate if you have a specific layout preference for your workshop.  

Please check as many as applicable.

☐ Chairs ☐ Yoga Mats ☐ Indoor  ☐ Outdoor ☐ No Preference
Does the workshop require props? If yes, please indicate what specifically:

BYC faculty members play a key role in getting the word out about the conference.  Please describe how you will be able to help market your class at BYC via website, email, social networking, word of mouth, etc.
